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Make outdoor planning easy by using

TAB's EYES ON

with Nielsen Outdoor Planner

We are excited to announce the release of Nielsen Outdoor
Planner utilizing TAB's EYES ON data. With the support of the

outdoor industry, Nielsen Outdoor Planner is a simple, intuitive

planning tool that works alongside our other media systems,

already in your agency!

The Solution

This new program has been designed
for planners with limited knowledge or
exposure to the outdoor industry.

It provides the general agency planner
with metrics necessary to plan outdoor
alongside television, radio, internet, print
and ultimately combines the results into
our multimedia reach/frequency system.

The terminology within the system uses
‘traditional’ media terms versus
‘outdoor lingo'.

Features

Flexibility to select:

+ Nielsen DMA - Designated Market Area/
Core Business Statistical Area (CBSA)

« Demographic targets

+ Media by operator, inventory

» Combine with other media schedules to
assess total campaign delivery

How it Works

Nielsen Outdoor Planner puts the newest
outdoor currency at the fingertips of
agencies, using standard media metrics
that are familiar to both planner & client.

The regularly updated TAB database
contains estimated demographic shares
of EYES ON Impressions delivered by
the panels in more than 3,300 defined
market/operator/format inventories.
Demographic shares are further
segmented into ‘in-market’ versus ‘spill’.

The database provides latest population
estimates, average cost per thousand
(CPM) for quick budget estimation, and
stores inventory-specific parameters for
use with the TAB reach/frequency model.

Key Benefits:

Provides easy access to TAB audience
data, such as, outdoor operators’
inventories of billboards and street
furniture across all DMA® regions and
metro/micro markets.

+ Fast estimation of reach/frequency
for multimarket, multi-operator
and multi-format outdoor plans

Intuitive and easy to learn
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For more information, contact your Nielsen representative
at 646-654-5959 or email outdoorhelp@nielsen.com
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Chart your Plan Results for Easy Viewing
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