
COMMUNITY TESTIMONIALS

ALBUQUERQUE, NM
Albuquerque Planning Director

Richard Dineen, AIA: “The copy and

image quality is very sharp and com-

pletely legible during the day without

having undue brightness at night.”

CLEVELAND, OH
Joe Cimperman, Cleveland City Councilman describes digital

billboards as modern and tech-savvy: “Digital billboards are

right in line with the whole cityscape. They communicate that

we are a city that embraces technology. We actually have some

of the newest state-of-the-art cutting edge advertising.”

MINNEAPOLIS, MN
US Senator Amy Klobuchar, D-MN, explains the quick response to post

emergency messages on digital billboards after a major bridge collapsed

in Minneapolis in 2007: "When Senator

Coleman and I landed, we’re driving in

. . . and there were already billboards

at 9:00 in the morning -- actual bill-

boards -- telling people where to go

for alternative routes."

ROCHESTER, MN
Rochester (MN) City Council President Dennis L. Hanson: “Dynamic

digital billboards enhance our city.”

AMERICA’S MOST WANTED
John Walsh, founder of America’s Most Wanted,

praises digital billboards: "High-tech billboards are the

latest way to reach the public."


